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INTRODUCTION

The Esports Awards is an annual In November of 2017, Blinkfire Analytics and the Esports Awards

. started their partnership. Halfway through Year 5, the two
event in November that honors the Y Ay 4 " ° iy 4
organizations continue to innovate across social, digital, and esports.

gIObaI successes and achievements The Esports Awards team tracks their social media channels, with a
in esports across organizations, focus on their marquee event in November.

leagues, teams, and players. _ _
As social media has grown through the years, the Esports Awards

understands that as a media company and event organizer in esports,
tracking their data in real-time and reporting insights is key to
continued growth and engagement.




AWARDS & EVENTS
AROUND THE WORLD

Emmy Awards

In 2020, just 5.1 million
people watched the
Primetime Emmy Awards
ceremony in the United
States, down from 6.98
million the previous year.

The Oscars

In 2020, roughly 23.6 million
viewers tuned into the
awards ceremony. Ratings
fell sharply from 2019 when
29.5 million people watched,
amid an industry-wide
decline in linear TV viewing.

51M

2020

23.6M

2020

NFL Draft-A-Thon

With the COVID-19 pandemic, the NFL Draft
2020 went virtual. Draft-A-Thon, a fundraising
campaign part of the 2020 NFL Draft, raised
funds for COVID-19 relief efforts. The Draft-
A-Thon was livestreamed on NFL social and
digital platforms and featured live Draft
coverage from April 23-25, 2020. The NFL's
Twitch account created its first stream ever
on Thursday, April 23, showcasing the Draft-
A-Thon, hosted by Deion Sanders and Rich
Eisen. With roughly 25K subscribers, the
NFL’s first stream attracted 3,146 viewers.

For comparison, the 2020 Esports Awards

attracted 15.6 million viewers.




SOCIAL MEDIA GROWTH - A View From the Top
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1 634%
85,768

- January 1, 2018

- December 31, 2020

Since 2017, Instagram has been the Esports
Awards’ fastest-growing social channel,
with followers increasing by 6900% from
November 2017 - December 31, 2020.

16,914.84%

49174
1247.87%

26,066

11,296.71%
7,640

Across all networks, followers grew 100%.
compared to 2019.

2018 - 2020 GROWTH



BRANDED PARTNER CONTENT

Branded posts (Where a brand receives exposure = esportsawards

b_)/ /OQO recognlt/on, @ mentlon' OffICIOI hGShtOQ, The winner of the Esports Mobile Game of the Year

or tagged content) made up 28% of the Esports presented by is
Awards’ earned media value in 2018. FREE FIRE

WINNER

1,663 Comments - 11,444 Likes

E OF THE YEAR
PRESENTED BY VERIZON

*

AER OF THE YEAR
PRESENTED BY LEXUS
* % K Kk Kk
B esportsawards
c)
After winning this award last year we have Esports
Royalty back passing on the buck.
He will be back once again but this time presenting
the Esports PC Rookie of the Year in association with
!
MORTAL IBAI GAULES Award!
2ND 15T L

VOTE TOTAL 768K
11 Comments - 1,315 Likes

B esportsawards
@

The Esports Awards Streamer of the Year Presented

by results:

Ist In 2020, branded posts’ The Esports Awards built upon their current
2nd:

3rd: earned media value content strategy to highlight and use

o Blinkfire to evaluate, monitor, and track their
was 40% of total value. social media and sponsorships metrics.

238 Comments - 4,455 Likes



ESPORTS AWARDS

A TIMELINE

NOVEMBER

Esports Awards
partners with
Blinkfire Analytics
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Event engagement
increased

27% Yoy

Followers grew

315% voy

Event engagement
increased

5% Yoy

Followers grew

77% YoY

Event engagement
increased

66% Yoy

Followers grew

82% Yoy




ESPORTS AWARDS

SPONSORED CONTENT EVOLUTION

From 2018 - 2020, the Esports Awards
cr.eated s!oemflc content around TEAM
winners like “Steamer of the Year” and LIQUID
“Esports Organization of the Year”.

ESPORTS ORGANISATION
OF THE YEAR

WINNER

(6102 squvmv §
. S1yds3

FINALIST

S@REN 'BJE N'B.

MICHAEL ' GRZESIEK

EEFJE 'SJ DEPOORTERE

JAKE 'SIRACTIONSLACKS' KANNER

in Association With N I N ' !

RYAN HART

STREAMER
~ OF THE YEAR

s WINNER

DAMON ‘KARMA' BARLOW

ESPORTS PERSONALITY OF THE YEAR

@SPORTS

[ 210z sauvmv 4
Si1dds3

SPONSORED CONTENT
2017 was the Esports

Awards'’ inaugural event, It wasn't until the 2020 awards show that the event WHEES (N
and NOWTV was the included brand partners like Lexus on their content
presenting partner. series. Due to the organization’s time in Blinkfire,

the social and digital team realized that winner IBAI

WINNER

announcements posted on social media garnered
large engagement numbers but were unsponsored. @usxus | ESPORTS




ESPORTS AWARDS

EVENT RECAP 2020
15.6M

As a virtual event due to the COVID-19 pandemic, the 2020 Esports Awards VIEWERS
conducted the entire show across their social media channels. Between

live viewership and video on demand, the awards amassed more than 15.6

million viewers.

The event achieved a record of 132.9 million engagements from their owned and
operated channels and participants channels (like esports clubs, streamers, and brands).
The Esports Awards' social media engagements increased 66% compared to 2019's
event, and follower growth increased 82%.

The increase in importance and prestige of the Esports Awards through
the last few years is undeniable, establishing the event as the most
prestigious awards ceremony in the esports industry.

D Browse Esports Music e Search @ Login

ESPORTS @Lsaus = Chat on Videos
RARD S 2070

spettatori

9:27 karthikzeus: aa

9:33 matreex__: ciao palmetta

9:34 jjoelksk: musty wins

9:43 mariahm0rgan: Wooooo
947 [ : @matreex_

g--@

9:48 ﬁAidanHRL: Hello Lawler KEKW

9:55 karthikzeus: musty loses

9:58 [ NA_ghOst: @@D@

10:07 jjoelksk: nah
10:12 KataPumpch: Ibai wins ez 110k vs 300

10:17 MrArcaos: Hello friends

10:22 karthikzeus: yeh
10:25 matreex__: &bob ross for president

10:35 ethemonster: Musty gonna win

10:40 [ : orco dio 304 spect
@matreex__

10:40 (D) EEETEee: Thank you to our
partners: Lexus, Verizon, Arlington.org, Scuf
Gaming, The Koyo Store, The Esports
Stadium Arlington, Grind Gaming, Sizzle

Esports Awards - Prelude . 3 months ago ® 66,322 P Share } Creative, RESPAWN, eBeatz, Matrix




ESPORTS AWARDS

IF YOU BUILD IT, THEY WILL COME

The Esports Awards has gained traction and following over the past five years coupled
with the industry’s enormous growth, leading to popular clubs and streamers
participating. 2020 saw G2 Esports and Ibai Llanos steal the virtual show.

G2 Esports also took home
numerous awards, and
with more than 3.52 million
followers at the time of
the event, their audience
engaged with their
awards-related content.

Ibai Llanos, a Spanish streamer and former

G2 Esports player turned creator, helped the
Esports Awards earn viewership numbers and
brand exposure for sponsors. Llanos had more
than 13.2 million followers at the time of the
November awards show, and his tweet accepting
the “Streamer of the Year” Award had 3.4 million
views. That's the power of social media.

Spotted brands

@ 8.92s

Social media engagement =

Harnessing a loyal audience base




ESPORTS AWARDS

GROWING VIEWERSHIP ESPORTS
& ENGAGEMENT

From 2016-2020, the Esports Awards has seen substantial increases
in viewership and engagement due to strategy, reach, and influence.

[ tropixmusic: @ @ @

. VarsityEsportsFounc

810) esportsawaras SNSRI

partners: Lexus, Verizon, Arllngton org, Scuf
Gaming, The Koyo Store, The Esports
Stadium Arlington, Grind Gaming, Sizzle
Creative, RESPAWN, eBeatz, Matrix
Keyboards, eFuse, Live CGlI, Esports Gear &
Touch of Ginger

Live and on-demand viewership of the Esports Awards 2020
stood at 15.6 million. This included OTT platforms, co-streams, and
coordinated broadcasts globally.

ki) : 00000000000

velocifloof: Hi team! This is lvy
O'Shaughnessy; seeing some familiar names
w

m: Make sure you tune

in tomorrow night at 9pm GMT / 4pm EST /
1pm PST - 21st November to watch the
Esports Awards Presented by Lexus

2020

TOTAL VIEWERSHIP* S .
5 Years of Recognizing Excellence ’ e
2019
| The Esports Awards 2020 - Best |
2018 |
W b I ¥

’14Mv;;\s bbokvw?ws’ |

2016 2017 SRR et

0.085M 0.4M S5M 15.6M :

Bits Show

*Total viewership is an assimilation of both live viewership and video on demand for the campaign peciallEventsid.S



ESPORTS AWARDS

STREAMING VALUATION

YEAR-OVER-YEAR

STREAMING VALUE
From 2017 to 2018, the Esports Awards multicasted. In 2019, the event changed its
posting strategy and used Twitch as the main streaming platform. Year-over-year -I 2 50/
earned media value (based on a cost per viewer per second) on Twitch was $6.38 ® (o)
million, an increase of 56% compared to 2018. Twitch streaming value in 2020 INCREASE TO

increased 12.5% to $7.17 million.

$7.17M

@ Esports Awards Search Entity
A ® & ) DAILY PERFORMANCE
40,600 22,274 124,246 05h 32m oWacied ) e
PEAK CCV AVG CCV HOURS WATCHED AIRTIME
As the Esports Awards continues
& ® ia (2] q .
to focus on Twitch for streamin
1 0 +0 05h 32m : e
# OF STREAMS PROFILE VIEWS +/- FOLLOWERS AVG AIRTIME and prod uce more content series,
their 2021 streaming valuation
. should see more growth.
Search... Settings ~
# Stream Start date Hours Watched Peak CCV Avg CCV Airtime +/- Followers Profile Views

1 The Esports Awards 2020 - Ceremony Nov 21, 2020, 2:30 PM 124,246 40,600 22,274 05h 32m +0




ENGAGING PERSPECTIVES - Observations &
best working strategies

Esports Awards posts on social media drive the

most engagement and value.

SOME IDEAS

1) Look for sponsors that tie in with the content series.
2) Create extra content around event winners.

O iexus ‘ ESPORTS

EXPERIENCE AMAZING

STREAMER OF THE YEAR
PRESENTED BY LEXUS
* ok k kK

Find the content series that works

— and run with it. Streamer of the
Year and Esports Athlete of the Year
are the most popular awards based on
engagement and value.

cofbocoocooad

Lean on popular streamers
and influencers. Identify fan

favorites like Ibai or Sjokz and
build content around them.
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Find, build, and grow emerging
audiences. Mobile Player of the Year
was a popular post earning $19.7K in
value. Create more content around
mobile esports to reach Asian and
South American audiences.

Pre and post-event excitement.

Social media is 24/7. Building

engagement before an event gives
_____ fans anticipation. Closing with A

event highlights is a way to keep

the Esports Awards top of mind

while remembering fun moments.

Passive exposure drives value for
partners. Photos and interviews of

-~ the nominees with the stepand repeat =~~~
in the background drive value and
sponsorship exposure.

Evvrw ooy
Step And Repeat .

Kovo

ESPOR™.
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ABOUT BLINKFIRE ANALYTICS

Blinkfire Analytics is the leading business intelligence &
marketing analytics platform to evaluate sports, esports, media,
and entertainment sponsorships across social media, digital,
and Advanced TV. Using artificial intelligence, machine learning,
and proprietary computer vision technology, Blinkfire Analytics
measures media value and impact - allowing rights holders,
players, influencers, agents, and brands to better engage their
fans and sponsors across multiple platforms. Many of the world's
top teams and leagues rely on Blinkfire Analytics’ real-time,
always-on platform for sports and entertainment sponsorship
evaluation to quantify engagement and sponsorship dollars.

To learn more about Blinkfire Analytics, email at
bizdev@blinkfire.com or visit www.blinkfire.com.
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